
Editorial Retraction 
H. A. D. M. Arachchi & Trevor Mendis (2021). Factors Influencing Millennials' Adoption on 
Internet Banking, Propositions Through Refined UTAUT2. Sri Lanka Journal of Marketing 
7(3): 129-165. DOI: http://doi.org/10.4038/sljmuok.v7i3.77

The editorial team of Sri Lanka Journal of Marketing has noticed an unintentional error that has 
occurred during the editing process in the article published under the DOI 
http://doi.org/10.4038/sljmuok.v7i3.77 after publishing and accordingly the article has been 
retracted from the same issue. 

The correct article made under the above authorship is available in the same issue of the journal 
(Sri Lanka Journal of Marketing 7(3): 269-305) under the DOI: 
http://doi.org/10.4038/sljmuok.v7i3.82 
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