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Abstract: As traditional public broadcasting contends with a more competitive digital environment, Romania’s national broad-
caster, Televiziunea Română, confronts crucial questions regarding audience engagement from a business standpoint.
This research examines the viewership trends of TeleJurnal, the network’s main flagship news program, utilizing data
from 2018 to 2022, and projects forecasts for 2023–2025. By employing a time-series autoregressive moving-average model,
this article assesses the stationarity and autocorrelation of audience data to evaluate the consistency of ratings amidst
external factors such as changes in programming strategy, political events, and market competition. The results show
notable steadiness in TeleJurnal’s viewership, offering considerable strategic benefits and allowing for more assured long-
term planning for programming and revenue generation. The consistent audience patterns we identified enhanced the
broadcaster’s position in advertising discussions and supported more precise budget forecasts while revealing opportu-
nities to capitalize on seasonal viewing trends for optimized advertising revenue. Nonetheless, financial limitations and
digital disruption may alter audience tastes and diminish the effectiveness of conventional television formats. By imple-
menting data-centric content creation and business planning strategies, TeleJurnal can sustain its competitiveness and
fulfill its duty as a public service entity in a changing media environment. The insights derived from this study provide
actionable advice to maintain audience fidelity, enhance financial outcomes, and adjust to evolving market dynamics.

Keywords: Public television • Audience retention • Predictive modeling • TeleJurnal • TVR • Competitive advantage • Digital trans-
formation

1. Introduction

Public television has long been regarded as a pillar of
democratic engagement, cultural representation, andmedia
accessibility. As a medium intended to serve the public
interest, it has historically operated independently of com-
mercial imperatives, ensuring diverse content and equitable
access to information (Hoynes, 1999). However, with the
rapid evolution of digital media landscapes, public broad-
casters face increasing challenges in maintaining audience
engagement and financial sustainability (Syvertsen, 2003).
These transformations have intensified debates surrounding
the role of public television, particularly regarding audience

trends, commercialization pressures, and strategic
adaptability.

Romanian public television, Televiziunea Română (TVR),
has played a crucial role in shaping the national media land-
scape since its establishment in 1956. Initially operating as a
state-controlled entity under the communist regime, TVRwas
used as a propaganda tool, heavily censored to align with
government narratives. However, following the fall of com-
munism in 1989, TVR underwent significant restructuring,
embracing a more independent editorial stance and diversi-
fying its programming. Throughout the 1990s and 2000s, the
broadcaster faced mounting competition from private televi-
sion networks, which offered more dynamic and commer-
cially driven content. Despite these challenges, TVR remained
committed to its public service mission, providing high-
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quality journalism, educational programs, and cultural
productions.

Today, TVR operates several national and regional
channels, including TVR 1, TVR 2, TVR Cultural, and TVR
International, catering to both domestic and diaspora
audiences. However, the broadcaster faces ongoing strug-
gles, including financial instability, declining viewership,
and political interference. The rise of digital platforms,
streaming services, and commercial competitors has signif-
icantly eroded TVR’s traditional audience base. Moreover,
concerns regarding political influence over editorial content
continue to raise questions about the broadcaster’s indepen-
dence. In this context, understanding TVR’s audience
dynamics, particularly for its flagship news program
TeleJurnal, is essential to developing effective strategies
for sustaining public trust and engagement.

Understanding viewership behavior is essential for
sustaining public television’s relevance. Research has shown
thatwhile public television aspires to universal accessibility,
actual viewership is often concentrated among highly edu-
cated and affluent audiences (Brooks & Ondrich, 2006).
Moreover, transnational networks, such as ARTE, have
struggled to redefine audience engagement amidst shifting
media consumption habits (Stankiewicz, 2012). These find-
ings highlight the importance of predictivemodels in under-
standing audience dynamics and informing strategic deci-
sion-making.

Against this backdrop, this study examines the view-
ership trends of TeleJurnal, a prominent public television
news program, over the period 2018–2022, and presents a
forecast for 2023–2025. Using a time-series analysis with an
ARMA(1,11) model, the study explores whether TeleJurnal’s
ratings exhibit stability or are subject to fluctuations due
to external factors such as programming changes, political
events, and competition. By evaluating stationarity and
autocorrelation in audience data, the research aims to
provide insights into the future of public television ratings,
contributing to broader discussions on sustaining audi-
ence engagement and optimizing programming strategies.

This study seeks to explore the impact of audience
constancy and predictability on the financial sustainability
of public broadcasting, outlining the necessity for data-
driven business decisions that effectively balance content
innovation with maintaining a consistent viewer base.
This research argues that maintaining a constant audience
base provides TeleJurnal with a significant competitive
advantage, allowing the optimization of business strate-
gies by forecasting advertising revenues, adjusting resources
according to consumer trends, and developing appealing
commercial packages for partners. The rating stability can
also help strengthen long-term media relationships and

attract new funding sources, reducing the risks associated
with market volatility.

This research is situated within the existing literature
on public television sustainability and audience analytics,
building upon previous studies on media independence
(Rozanova, 2007), funding models (Hoynes, 2003), and
digital-era challenges (Syvertsen, 2003). The findings of
this study have significant implications for public broad-
casters, emphasizing the necessity of data-driven audience
retention strategies and a balanced approach between
public service commitments and financial viability.

2. Literature review

Public television has historically played a crucial role in
democratic participation, cultural representation, and acces-
sibility. Hoynes (1999) argues that public television was ori-
ginally conceptualized as an alternative to commercial
broadcasting, providing quality content free from market
pressures. Similarly, Rozanova (2007) emphasizes that
public service broadcasting (PSB) is essential for main-
taining media independence and informational pluralism,
especially in emerging democracies. In Andean America,
public television faces challenges related to political influ-
ence and commercialization. Romero-Rodriguez et al. (2021)
highlight that public broadcasters in countries like Bolivia
and Ecuador often function as political tools, rather than
independent sources of public information.

Recent research highlights that public service broad-
casters in Europe tend to focus their transparency efforts
primarily on institutional and financial reporting, while
often overlooking more meaningful practices such as pro-
moting diversity, inclusion, and equitable representation
among stakeholders (Rivera Otero et al. 2021).

Research shows that public television audiences are
influenced by socioeconomic factors. Brooks and Ondrich
(2006) found that while public television aims for universal
access, its actual audience is predominantly composed of
highly educated and affluent individuals. Stankiewicz (2012)
expands on this by analyzing how transnational public chan-
nels like ARTE struggle to redefine their audiences amid
shifting viewing habits.

Within this framework, Li et al. (2023) offer a regula-
tory approach in which public broadcasters are encour-
aged to maintain high-quality programming while intro-
ducing limited advertising in a controlled manner. This
model supports financial sustainability without eroding
audience trust and emphasizes the importance of carefully
designed co-regulation mechanisms.
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The TeleJurnal study reflects these trends, showing
stable ratings over time and suggesting a core, loyal audi-
ence. However, the correlogram analysis reveals that past
viewership patterns strongly predict future ratings, empha-
sizing the importance of consistent programming and audi-
ence retention strategies. Time-series models, particularly
ARMA(1,11), have been widely used to forecast television
ratings. Research by Brooks and Ondrich (2006) supports
the use of autoregressive and moving average models to
predict audience behaviors effectively. The TeleJurnal study
confirms that ratings are stable from 2023 to 2025, withmod-
erate fluctuations around a central trend, aligning with
these previous findings.

This kind of audience consistency also strengthens argu-
ments for updating how public broadcasters are financed.
Solak (2023) points out that traditional models based on
owning a radio or television set no longer align with how
people access media today. He suggests that a contribution
system based on households could better support the finan-
cial health of public broadcasters while ensuring fairness.

This stability is crucial for strategic planning within
public broadcasting. Research byHoynes (2003) and Syvertsen
(2003) suggests that a stable audience base enables public
broadcasters to plan long-term content strategies, optimize
funding models, and maintain editorial independence. Public
broadcasters increasingly face commercialization and priva-
tization pressures. Hoynes (2003) discusses how market-
driven strategies have influenced PSB, pushing it toward a
more brand-oriented model. Similarly, Syvertsen (2003)
highlights how convergence and digital transformation
challenge traditional public broadcasting structures, for-
cing them to compete with commercial networks.

Franks and Seaton (2024) argue that the future of
public broadcasting depends on a strong commitment to
democratic principles. They stress the need for broadcas-
ters to invest in regional content and serve the public
interest by engaging with communities and offering pro-
gramming that reflects a broad range of voices.

Armstrong and Weeds (2007) argue that audience con-
stancy provides a solid foundation for financial planning
and negotiating long-term commercial contracts, allowing
broadcasters to attract advertising partners who value
audience predictability. However, traditional funding chan-
nels relying on government and advertising support face
considerable challenges in the digital age, as Donders (2019)
stated. The transition to digital broadcasting lowers entry bar-
riers for newmarket competitors, decreasing public broadcas-
ters’ revenues and requiring a strategic reassessment of con-
tent positioning and monetization strategies. The deployment
of data analytics technologies and leveraging predictions of

audience behavior can increase the efficiency of business deci-
sions, facilitating optimal resource allocation and mitigating
external risks.

Rivera Otero et al. (2021) further identify two crucial
areas for long-term success: adopting sustainable opera-
tional strategies and advancing digital tools for public
engagement. Although some broadcasters have embraced
these goals in theory, the actual implementation of inclu-
sive and accountable governance remains inconsistent,
which could undermine public confidence over time.

Lee and Wilding (2021) point out that the current co-
regulatory systems lack sufficient involvement from the
public and often operate in favor of commercial interests.
They advocate for a renewed structure of regulation that
places citizens at the center of decision-making and rein-
forces the mission of public broadcasters as essential pil-
lars of democratic communication.

Ulin (2019) stresses the importance of media distribu-
tion as a crucial element in revenue generation, focusing
on audience stability and long-term planning. He notes
that the predictability of media consumption allows com-
panies to secure business partners, such as advertisers,
through customized packages that account for seasonal
fluctuations in consumption. Given the transformation of
public television, audience stability is essential in devel-
oping commercial and financial strategies.

The TeleJurnal study supports these concerns, indi-
cating that external shocks such as competition and con-
tent shifts could influence ratings, reinforcing the need for
strong audience engagement strategies. Since past engage-
ment strongly predicts future viewership, strategies such
as consistent programming, investigative journalism, and
audience interaction are essential. Research suggests that
balancing government support with diversified revenue
sources, such as audience donations or educational part-
nerships, strengthens public broadcasting sustainability
(Brooks & Ondrich, 2006). Studies by Labio-Bernal and
García-Prieto (2022) emphasize the need for inclusivity in
public broadcasting, advocating for greater representation
of minorities, sign language accessibility, and cultural
diversity.

The literature highlights key challenges for public tele-
vision, including audience segmentation, funding con-
straints, and commercial pressures. The TeleJurnal study
aligns with these broader themes, showing high stability
in viewership and strong autocorrelation in audience
trends. Future policy efforts should focus on maintaining
content quality, resisting excessive commercialization, and
strengthening funding mechanisms to ensure the sustain-
ability of public television.
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3. Methodology

The study examines the monthly rating of TeleJurnal over the
period 2018–2022, with a forecast for 2023–2025. The data are
structured as a time series, where each observation repre-
sents the audience rating for a givenmonth. The time series is
denoted as Yt, where t represents the time in months.

To ensure the validity of the predictive model, we first
test for stationarity using the Augmented Dickey–Fuller
(ADF) test. The ADF test evaluates the null hypothesis
that the time series has a unit root, implying non-statio-
narity. The test is specified as follows:

∑Y α βt γY δ Y ϵΔ = + + + Δ + .t t
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−

Thenext step involves selecting theoptimalAutoregressive
Moving Average (ARMA) model. We analyze the series’ auto-
correlation function (ACF) andpartial autocorrelation function
(PACF) using a correlogram. Significant spikes in the ACF and
PACF suggest amixed ARMA structure. The general ARMA(p,q)
model is given by
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Several ARMA models were evaluated based on the
Akaike Information Criterion (AIC) and Schwarz Criterion
(SC). To confirm the robustness of the ARMA(1,11) model,
we conducted several diagnostic tests: Durbin–Watson test,
Breusch–Godfrey LagrangeMultiplier (LM) test for serial cor-
relation, and Autoregressive Conditional Heteroskedasticity
(ARCH) test for heteroscedasticity.

4. Results

In Figure 1, we graphically represented the monthly rating
of TeleJurnal for the period 2018–2022. We then made a
forecast for the period 2023–2025. The prediction method
we use is AR(I)MA. We checked if the initial series is sta-
tionary by applying the Dickey–Fuller test for a model
with a constant and trend. Since the probability associated
with the test is 0.0044, which is lower than 0.05, the null
hypothesis is rejected, and the alternative hypothesis is
accepted, meaning that the initial series is stationary, as
shown in Table 1.

Since the series is stationary, this suggests that the
TeleJurnal ratings have stabilized over time without
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Figure 1. Monthly rating of TeleJurnal (2018–2022) and Forecast for 2023–2025.

Source: Authors’ own research.

Null hypothesis: TVR has a unit root

Exogenous: constant, linear trend

Lag length: 3 (automatic based on SIC, MAXLAG = 10)

t-statistic Prob.*

ADF test statistic −4.419714 0.0044

Test critical values: 1% level −4.130526

5% level −3.492149

10% level −3.174802

Table 1. Dickey–Fuller test results for stationarity analysis
If the probability is less than 0.05, then the null hypothesis is
rejected and the alternative hypothesis is accepted, i.e., the series
is stationary.

Source: Authors’ own research.
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exhibiting a long-term increasing or decreasing trend. This
means that external shocks, such as programming changes,
public events, or seasonal fluctuations, have temporary
effects rather than causing persistent growth or decline
in viewership. This stability is essential for TVR’s strategic
planning, as it implies that future changes in ratings will
likely be driven by content quality and competition rather
than structural market shifts.

The static nature of TeleJurnal’s ratings offers a stra-
tegic opportunity to optimize content scheduling and adver-
tising packages. Because external shocks such as seasonal
events or programming shifts create only temporary fluc-
tuations, TeleJurnal can concentrate on increasing viewer
engagement by investing in constant, high-quality content
rather than hazardous, high-cost experiments targeted at
rapid viewership increase. Furthermore, this steadiness

Date: 08/04/24 Time: 07:58

Sample: 2018:01 2022:12

Included observations: 60

Autocorrelation Partial correlation AC PAC Q-Stat Prob

. |*****| . |*****| 1 0.689 0.689 29.942 0.000

. |***| .*|. | 2 0.432 −0.081 41.930 0.000

. |**| . |*. | 3 0.316 0.095 48.430 0.000

. |*.| **|. | 4 0.098 −0.270 49.065 0.000

. |. | . |*. | 5 0.005 0.098 49.067 0.000

.*|. | .*|. | 6 −0.071 −0.150 49.416 0.000

.*|. | . |. | 7 −0.124 0.061 50.503 0.000

. |. | . |*. | 8 −0.046 0.095 50.657 0.000

. |*. | . |** | 9 0.083 0.203 51.158 0.000

. |*. | . |. | 10 0.181 0.058 53.588 0.000

. |**| . |. | 11 0.245 0.049 58.134 0.000

. |**| .*|. | 12 0.233 −0.079 62.343 0.000

. |*. | .*|. | 13 0.143 −0.105 63.969 0.000

. |*. | . |. | 14 0.091 0.021 64.645 0.000

. |. | . |. | 15 0.046 0.026 64.819 0.000

.*|. | .*|. | 16 −0.077 −0.101 65.325 0.000

.*|. | . |. | 17 −0.166 −0.049 67.696 0.000

.*|. | . |*. | 18 −0.132 0.109 69.250 0.000

.*|. | .*|. | 19 −0.139 −0.118 70.993 0.000

.*|. | . |. | 20 −0.089 0.058 71.728 0.000

. |*. | . |*. | 21 0.069 0.142 72.184 0.000

. |*. | . |*. | 22 0.156 0.093 74.551 0.000

. |*. | . |. | 23 0.188 −0.049 78.116 0.000

. |**| . |*. | 24 0.249 0.111 84.504 0.000

. |*. | .*|. | 25 0.187 −0.133 88.235 0.000

. |*. | . |. | 26 0.083 −0.046 88.993 0.000

. |. | .*|. | 27 −0.018 −0.121 89.028 0.000

.*|. | . |. | 28 −0.143 0.036 91.392 0.000

Table 2. Correlogram of the TVR series.
Source: Authors’ own research.
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enables TeleJurnal to establish long-term relationships
with advertisers by providing reliable audience reach
numbers, which may justify premium ad costs during
peak viewership periods. To enhance profitability, TeleJurnal
could look into combining advertising slots across numerous
programs with comparable audience profiles, creating long-
term value for sponsors without incurring major content pro-
duction costs. A stable trendwith no significant long-term fluc-
tuationsmay suggest that TeleJurnal could adopt business stra-
tegies focused on streamlining content and strengthening
commercial collaborations. One potential strategy is to diver-
sify advertising offerings by creating customized packages for
peak and off-peak periods, including discounts for long-term
campaigns. In addition, TeleJurnal could consider forming
partnershipswith educational, cultural, or governmental orga-
nizations to develop thematic programs that appeal to specific
segments of the target audience. With a stable audience,
TeleJurnal has the opportunity to experiment with time slots
that attract smaller audiences to attract new segments of
viewers. In this way, TeleJurnal can focus on strategies that
appeal to the existing target audience while reaching new

potential viewers without experiencing significant audience
fluctuations.

Using the TVR correlogram displayed in Table 2, we
tested multiple possible ARMA models of type (p,q). Sev-
eral valid models were identified, but we selected the
ARMA(1,11) model shown in Table 3, as it has the lowest
AIC and SC values. In the selected model, the estimated
coefficients are significant, with probabilities associated
with the t-statistic test lower than 0.05. Additionally, the
model’s residuals are not autocorrelated, as confirmed by
the Durbin–Watson test with a value of 1.98 and the
Breusch–Godfrey test with an associated probability of
0.71. The ARCH test confirms the absence of heteroscedas-
ticity, with a test probability of 0.32, which is greater than
0.05. Furthermore, the model is stationary and invertible.
The forecast is graphically represented, along with the
confidence interval, in Figure 2.

The correlogram (ACF and PACF) of the time series reveals
significant autocorrelations at multiple lags, with the Q-statis-
tics being highly significant at all lags (p-value = 0.000). The
presence of large spikes in the ACF at early lags indicates the

Dependent variable: TVR

Method: least squares

Variable Coefficient Std. error t-statistic Prob.

C 0.976146 0.102396 9.533022 0.0000

AR(1) 0.607754 0.103520 5.870912 0.0000

MA(11) 0.910815 0.021739 41.89706 0.0000

R-squared 0.718066 Mean dependent var 1.164407

Adjusted R-squared 0.707997 SD dependent var 0.294058

S.E. of regression 0.158901 AIC −0.791564

Sum squared residual 1.413970 SC −0.685926

Log-likelihood 26.35113 F-statistic 71.31404

Durbin–Watson stat 1.986850 Prob(F-statistic) 0.000000

Inverted AR roots 0.61

Inverted MA roots 0.95 + 0.28i 0.95 – 0.28i 0.65 + 0.75i 0.65 – 0.75i

0.14 − 0.98i 0.14 + 0.98i −0.41 – 0.90i −0.41 + 0.90i

−0.83 + 0.54i −0.83 – 0.54i −0.99

Breusch–Godfrey serial correlation LM test

F-statistic 0.340248 Probability 0.713108

Obs*R-squared 0.378654 Probability 0.827516

ARCH test

F-statistic 1.001927 Probability 0.321150

Obs*R-squared 1.019470 Probability 0.312645

Table 3. Model ARMA (1,11) for TVR.
Source: Authors’ own research.
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potential for an ARMA process, justifying themodel selection
process. The strong autocorrelations suggest that past ratings
have a persistent influence on future viewership trends. This
implies that audience retention strategies should focus on
maintaining consistency in content quality and engagement
since past performance influences future viewership. The
significant correlations at various lags could also indicate
cyclical patterns, potentially reflecting seasonal viewing
habits that TVR should consider in scheduling decisions.
From the viewpoint of a business strategy, it is obvious
that TeleJurnal should, first and foremost, maintain estab-
lished programs that have been successful over the years
and focus on periodically planning special events to stimu-
late audience interest at certain anticipated times. TeleJurnal
could create a strategic content calendar that aligns with
seasonal patterns, such as offering special programs during
the festive season or themed holiday shows. This strategy
would help maximize the audience during peak periods
and efficiently use the resources during non-peak periods.
In addition, TeleJurnal could increase its advertising rev-
enues by tailoring its offerings to meet market demands
based on the seasonality of media consumption.

Several ARMA models were tested, and the ARMA(1,11)
model was chosen based on its superior performance in
terms of the AIC (−0.7916) and SC (−0.6859). These values
indicate that the ARMA(1,11) model fits the data better
compared to alternatives. The key findings from the ARMA
(1,11) model indicate that the AR(1) coefficient is 0.6077, with
a t-statistic of 5.8709 and a probability of 0.0000, making it
highly significant. Similarly, the MA(11) coefficient is 0.9108,
with a t-statistic of 41.8971 and a probability of 0.0000,

confirming its strong significance. The Durbin–Watson sta-
tistic is 1.9869, suggesting no significant autocorrelation in
the residuals. The Breusch–Godfrey LM test for serial corre-
lation further confirms the absence of autocorrelation, with
an associated probability of 0.7131. Additionally, the ARCH
test validates homoscedasticity, with a probability of 0.3211,
which is above the 0.05 threshold, indicating that the resi-
dual variance remains stable over time.

The ARMA(1,11) model’s strong fit and statistical signif-
icance confirm that TVR can reliably predict TeleJurnal
ratings based on past performance. This means that fore-
casting efforts can be used to anticipate periods of high or
low viewership and adjust marketing, programming, or
content strategies accordingly. The lack of heteroscedasti-
city further supports consistent prediction accuracy, rein-
forcing TVR’s ability to plan ahead with confidence. Using
the ARMA(1,11) model, a forecast for 2023–2025 was gener-
ated. The forecasted values are graphically represented in
Figure 2. The model predicts that the monthly ratings of
TeleJurnal will remain relatively stable, withmoderate fluc-
tuations around a central trend. The confidence interval
provides a margin of uncertainty, allowing for scenario
planning.

The implications for TVR suggest that the stability in
ratings indicates no major audience shifts are expected
unless significant external changes occur, such as increased
competition, content adjustments, or shifts in audience
behavior. This stability allows TVR to use the forecasted
data for strategic planning, enabling optimization of adver-
tising revenue, adjustments in programming, and more
effective promotional campaigns. Additionally, the forecast
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Figure 2. TVR forecast based on ARMA model.

Source: Authors’ own research.
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can help identify potential declines in ratings, allowing TVR
to take proactive measures such as content innovations,
special editions, or targeted marketing strategies to main-
tain audience engagement. The analysis and forecasts pre-
sented in this article demonstrate that the prediction of
TeleJurnal’s future ratings can be achieved with a high
degree of accuracy based on past performance. This cap-
ability provides several valuable strategic and commercial
advantages. By anticipating periods of audience growth or
decline, TeleJurnal can effectively plan resources, such as
adjusting marketing campaigns and scheduling key content
during peak viewing periods. Accurate forecasting also
improves the optimization of advertising packages, allowing
TeleJurnal to provide partners with precise promotional
opportunities aligned with periods of peak interest. The
overall stability of ratings reduces the risks associated
with sudden changes in audience behavior, thereby increasing
confidence in long-term planning. This predictability allows
TeleJurnal to explore calculated content innovations or special
editions without jeopardizing overall performance. In addi-
tion, forecast scenarios allow for proactive adjustments to
the programming strategy to prevent potential audience
declines while maintaining a constant level of viewer
engagement and loyalty.

The reliability of TeleJurnal’s ratings provides a solid
ground for capitalizing onmedium and long-term strategic
opportunities. TVR can use this consistency to build com-
mercial partnerships through customized advertising offers
designed to alignwith seasonal audience trends identified in
the statistical model. Moreover, leveraging predictive analy-
tics can facilitate content diversification by introducing
themed content, social campaigns, or educational programs
designed tomaximize engagement during peak viewing per-
iods. This strategy can strengthen TeleJurnal’s reputation,
build viewer loyalty, and improve its position in the media
landscape. Providing high-quality content and timely inno-
vations can also enable TVR to capture young audienceswho
are attracted to contemporary and interactive formats.
However, there are crucial risks to be managed in the face
of a changingmediamarket. Onenotable risk is the potential
for sudden external changes, such as competition from
streaming services or changes in audience viewing habits.
In addition, reliance on the historical stability of ratings
could create an illusion of security, which could stifle inno-
vation initiatives. To mitigate these risks, TVR should con-
stantly monitor emerging trends, invest in digital tools to
analyze audience behavior, and maintain strategic adapt-
ability to respond quickly to unexpected changes.

These results carry several important implications for
media policy and institutional strategy. The consistent view-
ership trends observed in TeleJurnal suggest that stability in

programming, when paired with data-informed decision-
making, can reinforce public trust and engagement. This
opens a valuable opportunity for national broadcasters to
embed forecasting methods, such as time-series modeling,
into their organizational frameworks. Rather than treating
audience behavior as reactive and unpredictable, policy-
makers could promote proactive planning tools that enable
content scheduling, resource allocation, and audience tar-
geting to be based on measurable trends. This shift toward
evidence-based governance would not only enhance
internal efficiency, but also strengthen public account-
ability. Moreover, the results support the idea that future
public media funding mechanisms should move away from
static, historical allocations and toward models that reflect
both audience loyalty and innovation in delivery. By linking
financial support to demonstrable performancemetrics, such
as sustained viewership or successful digital integration,
public service broadcasters can be encouraged to remain
adaptive and responsive to societal needs. In the broader
context of media reform, these findings may also inform
legislative efforts to redefine public broadcasting mandates,
emphasizing transparency, responsiveness, and long-term
sustainability as guiding principles for future development.

The results of the analysis provide opportunities for
TVR to focus on building its brand and refining its pro-
gramming and advertising strategies by anticipating peak
viewing hours, adapting its promotional efforts, and prior-
itizing the airing of compelling content during these per-
iods. However, the model also emphasizes the importance
of managing the risks associated with potentially rapid
changes in consumer preferences and media technologies.
In order to remain competitive, TVR must strike a balance
between consistency of established content and contin-
uous innovation by continuously monitoring consumer
trends and diversifying program formats.

5. Conclusion

Thefindings of this study highlight the stability of TeleJurnal’s
ratings over the observed period,with predictivemodels indi-
cating that this trend is likely to persist in the near future. The
stationarity of the time series suggests that external shocks,
such as political events, programming adjustments, and
market competition, have only temporary effects rather
than causing long-term audience shifts. This insight is consis-
tent with research by Brooks and Ondrich (2006), who found
that public television audiences demonstrate habitual viewing
patterns, making retention strategies more effective than
aggressive expansion efforts.
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From a policy perspective, the strong autocorrelation
in TeleJurnal ratings underscores the importance of con-
sistent programming and audience retention efforts. This
aligns with Hoynes (2003), who argues that public broad-
casters must strike a balance between editorial indepen-
dence and financial sustainability to maintain their public
service mission. Maintaining a stable audience base requires
ensuringhigh-quality journalism, engaging content, and adapt-
ability to digital consumption trends, echoing the findings of
Syvertsen (2003) regarding public television’s need to evolve in
an increasingly digitalized media landscape.

However, the study also raises concerns about TVR’s
long-term sustainability in an era where audiences are
shifting toward digital platforms. While TeleJurnal main-
tains steady ratings, the overall market share of TVR has
been eroded by commercial broadcasters and streaming
services, a trend identified by Stankiewicz (2012) in the
case of transnational public networks. This suggests that
while traditional news formats remain relevant, TVR must
enhance its digital presence to attract younger and more
diverse audiences.

The analysis conducted in this study confirms the
hypothesis that audience constancy plays a key role in
optimizing the commercial and business strategies of
public broadcasting. This research indicates that audience
predictability enablesmore efficient budget planning, facil-
itating the strategic allocation of resources and reducing
the risks associated with market fluctuations. Audience
stability also creates a favorable framework for negotiating
long-term commercial contracts, strengthening relation-
ships with advertising partners, and increasing the appeal
of the media offer. Stable audiences also support the devel-
opment of strategic partnerships and customized adver-
tising packages based on media consumption cycles.
However,maintaining these competitive advantages requires
public broadcasters to combine established content conti-
nuity with format and distribution innovation, adapting to
evolving audience behavior and digital competition. Building
predictive analytics into the decision-making process is there-
fore essential to ensure economic sustainability and long-
term relevance in the dynamic media landscape.

Financial challenges also pose a significant risk to
TVR’s operational stability. The broadcaster’s reliance on
government funding and limited advertising revenue
makes it vulnerable to political and economic shifts.
This mirrors the concerns raised by Rozanova (2007),
who highlighted that public broadcasters in emerging
democracies often struggle with financial and political
pressures that limit their ability to function indepen-
dently. To mitigate this risk, adopting a hybrid funding
model, including diversified revenue streams such as

audience subscriptions, strategic partnerships, and digital
monetization, could ensure long-term viability.

While the forecasting models employed in this study
offered reliable results and revealed meaningful patterns
in audience behavior, the analysis presents certain limita-
tions that should be acknowledged. One of the main con-
straints is the exclusive reliance on quantitative data, spe-
cifically historical viewership records. Although this
approach captures long-term trends effectively, it does not
provide insight into the personal or social factors that influ-
ence audience engagement. Aspects such as viewer satisfac-
tion, cultural preferences, or motivations for choosing a
program remain unexplored. Additionally, the study con-
centrates solely on TeleJurnal, which may not fully reflect
the dynamics of other programs within the broader land-
scape of public service broadcasting. This narrow focus
limits the ability to extend conclusions to the entire institu-
tion or to similar media systems in different countries.

Future investigations could benefit from combining
statistical methods with qualitative approaches in order
to obtain a more comprehensive understanding of how
audiences interact with public media. For instance, inter-
views with viewers, content analyses, or participatory
observations may reveal patterns that are not visible
through data series alone. Expanding the research to
include multiple programs from the same broadcaster or
conducting comparative studies across national contexts
would also help to determine whether the trends observed
in TeleJurnal are unique or part of a larger phenomenon.
Furthermore, as public broadcasting increasingly adapts
to digital environments, incorporating online engagement
indicators such as streaming data or social media
responses could offer a richer and more current picture
of audience behavior. These future directions would allow
public service broadcasters to refine their strategies in
ways that are informed by both measurable outcomes
and human-centered insights.

In conclusion, this study reinforces the idea that public
television can maintain audience stability despite market
pressures, but it must evolve to remain competitive. TVR’s
ability to sustain and grow its viewership will depend on
its willingness to embrace digital transformation, diversify
revenue sources, and strengthen editorial independence.
By leveraging predictive analytics and strategic adapt-
ability, TVR can reinforce its role as a reliable source of
public information and cultural programming, ensuring
its relevance in the modern media landscape. These find-
ings align with Syvertsen (2003), who suggests that public
television must continuously adapt to remain viable, bal-
ancing its public service mandate with the realities of a
changing media ecosystem.

Ramona Săseanu et al.
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