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Abstract. The aim of this paper is to investigate the causes influencing the
length and duration of online media discourse, which may also mean its “qual-
ity” or a kind of “attractiveness”. This goal sets out the issues and basic research
questions related to these causes. What causes some discourses take a long time
and others end as soon as they begin? What makes one discourse attract the
attention of other participants in the discussion, and what causes less interest in
the proposed topics? In order to obtain answers to the above questions we study
the structure of the text, stylistics, topics of discourses and social interaction
of forum participants.

Keywords: Internet forum, discourse length, topics of discourses, media studies,
social communication.

1. Introduction

Teun van Dijk points to three basic dimensions of discourse as text in
context: “the use of language, the transmission of ideas, and interaction in
social situations” (2006: 1021). He suggests the multidisciplinary nature of
discourse analysis. This definition is developed from a sociological perspec-
tive by Leszek Nijakowski, according to whom discourse is “a text in context,
and thus not only a fixed system of signs, but also a broader context of its
creation, dissemination and reception” (2006: 17). A more psychological ap-
proach to the subject matter is used by Elzbieta Laskowska, who points to
discourse as “a series of linguistic behaviors, related by the theme, purpose
and manner of shaping the utterance; The subject, the manner and the pur-
pose condition and are at the same time conditioned by the style, the genre
of the text and the communicative situation” (2010: 179).
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The above perspective implies a multidisciplinary approach to the prob-
lem, taking into account not only the linguistic analysis of the text (its
structure), but also the psychological approach (communicative individual
behavior), sociological approach (linking discourse with social life) or philo-
sophical approach (axiology).

More than two thousand students took part in courses in media studies
and social communication between 2012 and 2018 at the Wroctaw University
of Science and Technology with the opportunity to actively participate in
an online forum. The result of this forum is more than two hundred online
discourses on media and social issues. Prior to the start of the courses,
students gave written consent to share entries for research purposes.

The aim of this paper is presented in the abstract above. By means
of a quantitative and qualitative analysis of the student forum of online
media studies and social communication, the relevant factors influencing
the length and duration of media discourse are indicated. Using of Maria
Wojtak approach to the genre of expression as a model and organization of
the text, it is proposed to study: a) the structure of texts, their segmentation
and relations between segments, and stylistics (section 2); b) the cognitive
aspect (topics of discourses and the way they are formulated) and axiological
values (section 3); ¢) pragmatics (social interaction of forum participants)
(section 4) (2014: 95).

Previous research on the attractiveness of online forums indicates that
their success depends on several related elements: satisfactory subject mat-
ter, an active and engaged community, an intuitive and functional interface,
and appropriate moderation. It is also worth paying attention to user be-
havior, needs, and reward systems that can positively affect long-term en-
gagement. The latest research on this subject spans a period of several years
(Ludwig 2024; Khalid, Srinivasan 2020; Dittmar, Eilks 2019; Cole, Watkins,
Kleine 2016; Mitchell et al. 2016; Holtz et al. 2012; Galasinska 2010; de Vries,
Valadez 2008). Most of them deal with medical issues. The others are edu-
cation, social media, and society.

2. Structure and style of the online social communication forum

The online forum of media studies and social communication is a part of
e-learning courses conducted at the Wroctaw University of Science and Tech-
nology since 2007. The basic messages in Internet forums are the so-called
posts, i.e. text files with a structure similar to those found in communication
in discussion groups. It is a generic name for any form of online discussion
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that resembles an exchange of correspondence rather than a real-time con-
versation. Newsgroups are the prototype of an online forum and have the
structure described below.

2.1. Structure forum

The primary influence on the external structure of discourses on me-
dia studies and social communication is the Moodle Learning Management
System, whose graphical interface is a standard point of reference through-
out the forum. It is characterized by a relatively simple structure, typeface,
and placement of some interactions, such as the title of the course, a list
of discussions with a description of the beginning, last post, and number of
responses. Its structure is based on a thematic one, i.e. from the general di-
vision to individual threads and the chronological arrangement of the texts.

The main purpose of online discussion forums is to present and share
information and opinions. It is an asynchronous form that works in hyper-
text mode. The characteristic features of an online forum are: the dialogue
aspect, thematic arrangements, cognitive function and condensation of both
form and content. The internal segmentation of the text is primarily based
on section titles, also known as discussion topics. These are prominent places
at the top of the forum website, under which the answers appear chronolog-
ically and in a cascade. Each reply has a reference to the topic in the form
of “Re: Topic” along with the name and surname of the forum member and
the exact time of posting.

Responses in rectangular frames are divided into paragraphs, and the
text frame is formed by the opening and closing positions. These are expres-
sions used to establish and resolve communication contact. In the structure
of the statement, each forum member can create a new topic or continue any
previous one by adding his own rheme. Due to the scientific nature of the
forum, the prevailing form of expression is argumentation, the essential fea-
tures of which are justification, explanation or persuasion (Gajda 1990: 101).

The analysis of the internal coherence of the discourse includes the di-
mensions of authorship, audience and content (Lisowska-Magdziarz 2006:
113-116). The authors and audience of the forum of media studies and so-
cial communication are practically the same people, that is, students and
course teachers. It is a relatively large community, numbering over two thou-
sand people, but at the same time relatively homogeneous, from the circle
of the Wroctaw University of Science and Technology. At the same time,
after the analysis of the textual material, it is also possible to determine
the unity of content, as it is a subject related to media studies and social
communication.
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The online forum of the social communication course recorded 236 dis-
courses and 8487 posts between 2012 and 2018. Out of 236 discourses,
52 of the longest discourses were selected, with a minimum of 50 entries
each. Statistical data were obtained using the RQDA program of the open
source software RStudio.

In order to express different opinions and attitudes, various stylistic
devices are used. Extremely important is the register of language, that is,
the way it is used on the social and cultural context and the situation
in which the communicating people find themselves.

On the forum the scientific style of language use prevails. The poly-
technic social context implies expressing oneself in accordance with the uni-
versity culture. Participants are aware of the assessment of the value of
the statements presented.

The authors of the forum, being at the same time its audience, can
easily assess their communication skills, ability to use media conventions
and even emotional attitude. Contributions are made through a written
communication channel and are intended for anyone interested in a given
topic. In order to achieve the objectives of the forum, such as deepening
the subject matter and sharing information, appropriate stylistic means
are used.

2.2. Elements of linguistic stylistics

The style of discourse following Malgorzata Lisowska-Magdziarz de-
pends on the way of construction and linguistic shape of the utterance. It is
based on the choice of linguistic means due to the goals of the communi-
cating person. Distinguishing between the nationwide spoken and written
styles, she lists the following styles: colloquial, artistic, scientific, official,
journalistic, etc. (2006: 75-76).

The method of introduction to the discussion on the forum refers to
the means of expression used. Their purpose is to be clear, concise, and
vivid, which makes other participants interested in the continuation of the
discourse. To achieve this, forum members use, among others, the following
styles of expression: journalistic, colloquial, scientific, and artistic-rhetorical.

An example of a journalistic style of introduction to the discussion is Ag-
nieszka Tulacz’s post entitled “I speak, therefore I listen” (2013). The origi-
nal title of the post announces its content: to speak, one must listen. The vo-
cabulary is specific and communicative, aimed at a broad general audience.
The suggestiveness of the style of speech is based on the use of the para-
dox that people cannot cope with effective communication, although it is
a basic human activity that has a significant impact on the quality of life.

624



Length and Duration of Online Discourse Based on Multidisciplinary...

A particular vividness of style was achieved thanks to the accumulation
of vocabulary related to speaking and the confrontation of these activities
with the effective perception of speech, expressed by means of a rhetorical
question. This argumentation guarantees credibility and objectivity, which
are characteristics of the journalistic style of expression.

In a very different way, Magdalena Cisowska encourages people to par-
ticipate in the discourse on pop culture (2013). First of all, the speech is
dominated by emotions related to the subject of show business. Blunt and
specific vocabulary is not only about participating in “this whole circus”,
but also about reworking songs “non-stop” into “fresher notes”. The dynam-
ics, thythm of speech, irony and an incomplete, broken sentence expressed
with an ellipsis are also adapted to the emotions. The statement is short,
synthetic, and the subject matter encourages you to continue on the forum.
This speech can be classified as colloquial.

The student forum related to the university course has a scientific
character. For this reason, statements can also have a scientific style
(Jagddka 2015). This style is determined primarily by the subject matter re-
lated to science and technology. Rather, the author addresses telephony spe-
cialists, using phrases of foreign origin (Skype, Messenger, WhatsApp, etc.)
and technical expressions (landline, mobile, other types of devices). The
statement stimulates curiosity and at the same time is factual and objective.

An interesting form of asking students for a comment is the artistic-
rhetorical style, visible in Adam FLukaszewski’s statement (2014). The very
introduction to the discourse “I will say yes” indicates that the author is
speaking rather than writing a text message. He uses sophisticated ornamen-
tal expressions (“in the age of digitalization, in the light of development”)
that draw attention to the oratorical artistry of the author of the post.
In addition to these solemn phrases, there is also a clichéd phrase (“face
to face”) and a reference to autopsy (“I know only a handful of them”).
These expressions further emphasize the authority of the speaker, who
refers to the psychosocial term “alienation”. The speech ends with di-
rect phrases to the addressee in the form of questions and an exclama-
tion: “Write!”

In addition to the style of expression, an important aspect of the “at-
tractiveness” of the first post in the media discourse on the forum is the
content of these posts in terms of the quality of the arguments presented
there. This quality can be achieved, for example, by providing examples
relevant to the topic of the forum. Wioletta Kazana (2013) in her statement
about the telephone describes her personal life experience related to the tele-
phone, using an original journalistic style.
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There’s a problem in the headline: Is it possible to live without a phone
these days? A seemingly simple situation of forgetting to take your phone,
but it is so important for the life of not only the protagonist, but the
whole society (“my/our life”). The author suggestively increases the tension
of the situation from putting herself at the mercy of her friends to asking
about the possibility of surviving the whole day in this way. At the same
time, it introduces the principle of contrast, showing that even such a ter-
rifying experience can have its positive sides. A liberating sense of freedom,
but again with doubt — for how long? A specific and communicative vo-
cabulary, addressed to a wide audience by means of questions about similar
experiences and their solutions, concludes this interesting and credible mini-
column.

After analysing the structure and style of the forum, the next point
of the paper will focus on the cognitive aspect from a psychological and
philosophical perspective.

3. The topics of discourses and the way they are presented

The discourse topics are based not only on the linguistic analysis of
the text, but is also related to the cognitive psychological perspective and
philosophical analysis of the value systems of the discourse participants.

Discourse topics include the relationship of theme, rheme, and concep-
tual framework. Rheme is a very important informative part of the speech,
from which the recipient should learn about new, interesting and attractive
aspects of the message. On the other hand, rhematization is the linguistic
device used in a text to emphasize the most important content (Lisowska-
Magdziarz 2006: 54).

Participants of the social communication forum use many methods of
rhematization, such as underlining, quotation marks, bold or italic printing.
Sometimes you change the word order of a sentence to emphasize a mean-
ingful element, for example, by placing it at the beginning or end of a state-
ment. Other means of rhematization include selection, analogy, contrast,
and a bulleted list.

An extremely important feature of the proposed theme of the new dis-
course is the way it is formulated. Most often, these are questions such
as “What is it for you...?” with a mention of one of the concepts related
to social communication. The main question is followed by additional ques-
tions, as exemplified by the entry that opens the discourse on photography
by Urszula Chojnacka (2013).
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With the help of six questions, the author touched on four interesting
areas of life, combining the art of photography with the subject of child-
hood, modern technologies and interpersonal communication. She received
50 posts for this invitation, as many as nine of them on the same day.

In the case of an extremely interesting discourse on film adaptations of
books (113 entries), the main question is immediately followed by a refer-
ence to the current situation, personal experience and opinion on a given
topic (Koczaj 2013). Another author uses the pattern of opinion woven into
questions (Gogol 2013).

In various cases, only questions (Chojnacka K. 2014), short general
questions (Biernacka 2013) or specific questions (Gniazdowska 2012), invita-
tion questions (Ochnik 2014) or questions starting with the so-called “hey”
(Klinger 2013) are used.

A common way to start a discourse is to simply state the topic
(Panek 2013), the topic with questions (Iwach 2015), the topic with ques-
tions and opinion (Rybarczyk 2015) and the topic with questions, opin-
ion and personal examples (Gutorska 2014). Personal experiences are of-
ten linked to emotional experiences (Wasik 2015) or childhood (Figur-
ska 2015).

A broad and extensive introduction to the issues of discourse is based
on the comprehensiveness of the description. These are longer statements
with historical or evolutionary arguments (Winter 2014), where, in addition
to questions and opinions (Kujawa 2015), there are also real-life examples
(Kozaryn 2013).

Iwona Franieczek presents an original way of formulating the issues of
body language in practice by giving a few real-life examples with a request
to cite more (2013). On the other hand, Maciej Pikula introduces the same
subject even more unusually. He places color photographs with a large title,
questions and an invitation to discussion (2014).

It is certainly an original way of introducing non-verbal communication
to the problem. It uses an obvious trend of contemporary culture based
primarily on visual communication. Instead of describing the features of the
so-called body language, the author simply points out these signs, assuming
their general meaning as well as the fact that in many cultures the meaning
is quite different. Speaking about the obvious role of gestures in non-verbal
communication, he asks forum users about their subjective meaning and
preferences in their abuse.

A reference to the previous theme is a frequent example of a change
in the subject matter of the discourse (Misztal 2014). It happens that the
previous thread is developed and the change in the subject matter is more or
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less official (Koczaj 2013). On the other hand, the reference to the lecture is
related to opinions and questions (Paszkowska 2012). A reference to a lecture
may be relatively long and of a historical nature (Rudzinska 2014).

Common way of formulating the problems of the new discourse is
the thematic appeal. It is linked to a short history, one’s own experience
and an invitation to express opinions (Reinhardt 2013). A different kind
of proclamation is the appeal of the moderator of the e-learning course
in organizational matters. It is informative, motivational and instructional
(Postawa 2012).

An unconventional way to start a media discourse on the forum is
to refer to Hubert Slemp’s own practice in writing traditional paper let-
ters (2015).

The originality of the problem of writing paper letters stems from the
fact that it is already a relic of the past. Normally, apart from official docu-
ments, people in the 21st century no longer cultivate this kind of correspon-
dence. The form of great fun should be attractive to today’s young people.
In addition, it is an inexpensive activity, and the emotional reference to sav-
ing endangered species replaced by electronic equivalents and to the thrill
of waiting for a letter is a great form of encouragement not only to try in
this field, but also to be able to describe this form of activity on the forum.

The next part of the work is an attempt to analyze the psychological
image of the authors of the topics.

3.1. Psychological and communicative perspective

The psychological analysis of the creators of the forum focuses on their
individual communicative behaviors and is based on the theories of full
communication (Davies, Mc Kay, Fanning) and on the theory of speech acts
by John Searle.

Martha Davies, Mathew McKay and Patrick Fanning in The Art of
Effective Communication point to the following features of the so-called full
communication. These are statements that contain observations, thoughts,
feelings, and needs. The expression of thought includes judgments, opinions,
and beliefs (2002: 30-34).

By reviewing the topics of selected fifty-two discourses an analysis of
the psychological image of the authors of this subject was made. They use
observations in 98.0% of their statements. Judgments appear in 25.0% and
opinions — in 36.5% of cases. Beliefs as elements of complete communication
appear in 25.0% of cases, the expression of feelings occurs in 38.4% and
needs are articulated in 84.6% of selected media discourses. The relatively
large percentage of the presence of individual expressions is related to the
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fact that the volume of these entries is large, the size of which ranges from
one to five paragraphs.

In addition, the selected topics was analysed from the perspective
of John Searle’s theory of speech acts. Assertives, i.e. judgments, conjec-
tures or predictions, appear in the subject of discourses in 63.5% of cases.
Directive acts containing pressure on the recipient, such as requests, ques-
tions or recommendations, occur in 55.7% of cases. On the other hand,
expressive acts expressing emotions or greetings occur in 38.4% and commis-
sive acts (obligations, promises) in 9.6% of posts starting media discourses.
No declaratory acts were noticed in the analysed statements.

What is the relationship between the practical results of research on
media discourses and Searle’s theory of speech acts? This theory is based
on the assumption that language is not only used to describe reality, but
also has pragmatic functions, i.e. it can be used to perform a variety of ac-
tivities. In fact, linguistic utterances are actions that produce certain effects
in the social world.

The illocutionary act pursuing a specific communicative goal is present
in the analysis of a selected subject in more than 50% of cases, which proves
the correlation of Searle’s theory with the results of research. Moreover,
in order for the illocutionary act to be effective, the so-called conditions of
happiness must be met: prepared, content, intentional, and sincere. These
conditions are met by the results of the research, and in addition, Searle’s
theory is consistent with the linguistic, psychological, philosophical and so-
cial analysis of this work.

The language code is very often supplemented by emoticons, i.e. graphic
signs signaling the emotional states of the senders of the message. Emoti-
cons reinforce linguistic content, indicate the relationship of the sender to
the content of the utterance, and describe the sender’s actions.

The further part of the work, the issue of the analysis of values charac-
teristic of the forum participants is taken up.

3.2. Axiological characteristics of forum participants

Approaching the issue of values present in the media discussion, it is
assumed that the proposed new topic on the forum is relevant and important
enough for the author to encourage others to discuss. On the other hand,
the continuators of the topic make a choice of discourse that is also relevant
and important to them. From this point of view, the topic of discourses is
connected to the world of values of their participants.

In the analysis of 52 discourses, a reference to 24 values was noted. Nine
values are related to the topics of the media studies and social communi-

629



Andrzej Postawa

cation course. For this reason, these values are considered to be imposed
by the structure of the course. In the remaining cases (140), forum users
point to fifteen other values not suggested by the structure of the course.
In the image of the values of selected forum members, only the last, unsug-
gested values are taken into account. Table 1 shows the unsuggested values
of selected forum members.

Table 1
Values not suggested by the media studies and social
communication course
Types of Values not suggested by the media studies and social Total
values communication course 100%
. social media | companion-ship | letter writing | privacy family
Social 17.2% 5.7% 4.3% 3.6% 28% | °0%

Aesthetic | book 26.5% | reading 14.4% | listening to music 6.4% | art 5.0% | 52.3%

Ethical honesty 1.4% trust 0.7% 2.1%
Economic | shopping 6.4% work 2.1% 8.5%
Emotional | friendship 1.4% 1.4%
Political | freedom 2.1% 2.1%

Source: Author’s own elaboration based on the News forum... Retrieved from: www.pwr.
edu.pl/moodle/mod/forum/discuss.php?d=207 (accessed: 30.11.2021).

Aesthetic values dominate in the image of forum users’ values, con-
stituting more than half of the total. Aesthetic and social values together
account for 85.9% of the total, determining the overall picture of the values
of the forum participants. Economic values account for 8.5% of the pic-
ture, which is more than the other ethical, political and emotional values
combined (5.6%).

Such a large presence of aesthetic and social values is related to similar
topics often present on the forum, which affects the attractiveness of these
discourses.

A sociological analysis of the discourses of media studies and social
communication will be presented in the next section of the paper.

4. Social interaction of forum participants

According to the netiquette of the forum, all participants have the same
ability to post. At the same time, there is a formal division of roles and
functions. Lecturers act as moderators, having the opportunity to appre-
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ciate students’ activity in practice. On the other hand, the function of
arousing or increasing the interest of the audience in a given topic be-
longs equally to all participants of the forum. The same applies to the
function of accentuating and emphasizing the importance of various phe-
nomena, maintaining the attention of the audience, and expressing opinions
or experiences.

According to Wincenty Okon, social interaction is the mutual inter-
action of social units, each of which is aware of subjectivity (2001: 145).
Barbara Szacka, on the other hand, points out that social interaction does
not require direct contact between interested entities, i.e. it can take place
by phone, letter or the Internet (2008: 121-132).

In the case of interaction, a situation of mutual influence of the forum
participants is noticed, during which there is an attempt to influence others.
This is evident in phrases such as: “How do you see it?”, “Does anyone know
the answer?” (Kulecka 2015).

The research on social interaction in the media studies course is based
on data from 14 discourses on social media, in which 211 authors actively
participated, leaving 527 posts. With the help of the program RStudio,
an analysis of the above discourses was carried out, marking 595 codes
about social media.

Concepts related to social interaction appear in social media discourses
132 times (out of 527 posts), i.e. in every fourth post (25.0%). These include
phrases such as: “What are the pros and cons of using Facebook? (Nic-
pon 2013)”, “I think so, as probably most of us” (Lemiech 2013), “Does it
have a positive effect on our lives?” (Nawrot 2014) or “Maybe someone has
a different opinion, I invite you to discuss” (Dorszewicz 2015).

In order to deepen the problem of interaction, the frequency of oc-
currence of such phrases as “communication” (132 times), “meet” (70),
“know” (67) or “talk” (27 times) was also examined. Paradoxically, these
social gatherings in order to get to know each other or talk do not
refer to traditional “face-to-face” communication, but to the Internet,
on the web.

The very frequent use of the expressions “person” (382 times) or “peo-
ple” (292 times) indicates that it is interpersonal communication, even if
this “life” (206 times) happens on the “Internet” (144 times). The adjec-
tive pronoun “our” (111 times) emphasizes the strong relationship between
social media users. Other commonly used terms in social media discourses
include “write” (309), “mean” (255), and “think” (147 times). A detailed
statistic of the occurrence of relevant concepts in the fourteen social media
discourses studied is presented in table 2.
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Table 2

Statistics of concepts appearing in 52 “attractive” posts compared
to 527 entries from 14 discourses on social media

“Attractive” introductions Social Media
N =52 entries N = 527 entries
Concept/Discourse How many How many
times? (n) (n/N)% times? (n) (n/N)%
interaction 23 44,2 132 25,0
communication 51 98,1 132 25,0
book 37 71,2 9 1,7
our 35 67,3 111 21,1
mean 32 61,5 255 48,8
write 32 61,5 309 58,6
person 30 57,7 382 72,5
think 29 55,8 147 27,9
Internet 25 48,1 144 27,3
people 22 42,3 292 55,4
life 18 34,6 206 39,1
phone 17 32,7 28 5,3
image 12 23,1 21 4,0
judge 9 17,3 26 4,9
meet 4 7,7 70 13,3
know 2 3,8 67 12,7
talk 2 3,8 27 5,1

Source: Author’s own elaboration based on the News forum... Retrieved from: www.pwr.

edu.pl/moodle/mod/forum/discuss.php?d=207 (accessed: 30.11.2021).

Table 2 also presents statistics on the frequency of occurrence of terms
in selected 52 so-called “attractive” posts, which begin the longest discourses
on the forum of social communication (6068 words in total). At the same
time, this data was collated and compared with social media statistics.
The biggest difference is in the occurrence of the term “book”, which appears
only 9 times in discourses about social media, which is 1.7% of all 527 entries
in this category. In the group of “attractive” discourses, the term “book”
appears 37 times, which is a relation of as much as 71.2% in relation to
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these 52 entries. It seems that the notion of “book” is becoming the key
to understanding the “attractiveness” of discourses in the forum of social
communication.

Compared to social media discourses, where social interaction was found
at 25.0%, “attractive” discourses reported 44.2% (23/52) — a much greater
importance of social interaction in these posts.

The life of discourse does not end with the completion of the course
of social communication, although there are unsuccessful discourses that
last only one day and have one entry. What causes these discourses to go
unnoticed? First of all, the form of the post. The topic of the painting itself
may be interesting, but it is a one-sentence entry that does not encourage
cooperation: “A very interesting article on the impact of visual messages on
human action” (Grab 2016) and a link to the article longer than the above
sentence has been added. So it is not surprising that the post was ignored.

The author of the above entry also ended the post to the discourse on
speech as a means of communication in the same way and left the last sen-
tence on the next four discourses. What’s more, there have been “specialists”
in closing discourses, i.e. people who leave the last post in 3 to 8 discourses.
At the same time, these people do not begin new discourses. On the other
hand, the “specialists” in creating new discourses never end them.

The discourses of the “specialists” for starting posts are the most at-
tractive, which is confirmed by the length and duration of these discourses.
Magdalena Koczaj received as many as 213 entries in her three proposals,
Marta Szczyrk in four — 200, Maciej Pikula in eleven — 172 and Honorata
Dabrowska in four — 133 entries.

Discourses of Magdalena Koczaj lasted a total of 232 days, of Marta
Szczyrk — 152 days, of Maciej Pikuta — 168 days, and of Honorata
Dabrowska — 72 days.

The last comparison concerns the gender of forum members. 73 per-
cent of forum members are women (n=936) and 27 percent (n=346) are
men. The activity of men in the forum in opening discourses is at the
level of 31.8% (n="75), while in women it is 68.2% (n=161). On the other
hand, in the number of so-called “attractive” discourses, women dominate
by far (86.5%) over men (13.5%). Less than one in ten discourses assumed by
men can be called “attractive” (9.3%), while in women it is more than one
in four (27.8%). Hence, the greater success of discourses proposed by women
on the subject of photography, communication, films, books or advertising.

Without an appropriate personal relationship, which in sociology is
sometimes called social interaction, it would be difficult to create interesting
and exhaustive media discourses on the online forum.
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In the analysis of interactions in the forum of media studies and so-
cial communication, frequent situations of mutual interaction of partici-
pants were noticed, visible in expressions of influence on the active behavior
of others.

The analysis of the frequency of phrases associated with active interac-
tion itself indicates its impact on the length and duration of media discourse.
In addition, there is an increased activity of the so-called specialists in in-
troducing the topic of the forum and their role in creating attractive online
discussions.

5. Conclusion

A thorough analysis of the forum topics confirms similar knowledge,
opinions and beliefs of both the creators and the recipients of the discourses.
But some differences can be seen in the goals, intentions or motivations of
the forum participants. Thoughtful, well-developed and argumentative en-
tries testify to the achievement of the main goal of the course, i.e. deepen-
ing the knowledge of media studies and social communication. On the other
hand, short posts, without argumentation, at most agreeing with the opinion
of the previous speaker, may rather indicate formal participation in the fo-
rum.

The second section of this paper indicates the external and internal
structure of the discourses and shows various styles of expression.

The topics of discourses are related to the cognitive psychological per-
spective (dominance of the expression of observations and needs) and the
axiological analysis of the value systems of the participants of the discus-
sion (dominance of aesthetic and social values). A very important feature
of the proposed topics of the new discourses is the way they are formu-
lated. In the analysis according to John Searle’s theory of speech acts, the
dominant factors are assertions, directive and expressive acts.

Concepts related to social interaction appear in social media discourses
in every fourth post, while in “attractive” posts this percentage is at the
level of 44.2%.

The average length of discourse in the field of media studies and so-
cial communication is 36.3 entries and the average duration of discourse
is 50.1 days. The longest discourses concern photography (15,069 words),
film (15,350), advertising (14,712) and improving interpersonal commu-
nication (12,720 words). The duration of the above discourses is from 6
to 8 months.
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The analyses carried out are not final results, they indicate the pos-
sibility of further investigation of this issue. The objective limitations of
the work are the analysis of only one academic environment and the use of
empirical material from a few years ago. In the future, a similar analysis
may be carried out in many centres. Nevertheless, the positive side of the
research is its long-term continuation.

Compared to the previous works cited in the introduction, it is possible
to indicate the importance of the above analysis carried out in a broad mul-
tidisciplinary perspective, including linguistic, psychological, philosophical
and sociological analysis. In the first perspective, an in-depth analysis of
stylistic means of expression was carried out, and in the second perspective,
the ways of formulating the subject matter, which to a large extent shows
what affects the length and duration of the online discourse.
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