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Abstract

Women entrepreneurs are increasingly shaping the global economic landscape, driv-
ing innovation, and contributing to socio-economic development. Despite their grow-
ing presence, they face unique challenges that differ from their male counterparts, 
including gender bias, limited access to capital, and balancing business and family 
responsibilities. This paper explores the barriers women entrepreneurs encounter, 
the strategies they employ to overcome these challenges, and the impact of their en-
trepreneurial activities on communities and economies. By examining case studies 
and empirical data, this research highlights the importance of supportive ecosystems, 
policy interventions, and mentorship in fostering female entrepreneurship. The find-
ings underscore the need for a more inclusive entrepreneurial environment that not 
only empowers women but also enhances overall economic growth.
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1. Introduction

Women entrepreneurs represent a growing force in the global economy, but their 
path to success is often paved with unique challenges. Empowering women in busi-
ness is not only a matter of gender equality, but also a significant driver of economic 
growth and societal development. This manuscript explores the challenges faced 
by women entrepreneurs, strategies to empower them, and the profound impact of 
their success in society. In this sense, women entrepreneurs often face a unique set of 
challenges that can make it more difficult to build and sustain successful businesses. 
These challenges stem from social, cultural, economic, and institutional factors that 
can limit access to resources, networks, and opportunities. 
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2. Access to Funding and Capital

Access to funding and capital remains one of the most significant barriers for wom-
en entrepreneurs. Despite the growing recognition of the importance of supporting 
women-led businesses, women still face challenges in securing the financial resourc-
es needed to scale their ventures. Many women entrepreneurs must juggle the re-
sponsibilities of running a business with family obligations, including childcare and 
domestic work. This can place an added strain on their time and energy, making it 
more difficult to grow their businesses at the pace they might desire. Research has 
shown that women entrepreneurs often face gender bias when seeking investment 
(Strawser et al., 2021; Shah & Saurabh, 2015; Foss et al., 2019). Investors may have un-
conscious biases that favor male entrepreneurs or prioritize industries that are more 
male-dominated. Women-led businesses may also be judged more harshly on their 
perceived risks or may not receive the same level of confidence as their male counter-
parts. A strong professional network is critical in securing funding, but women are 
often excluded from key decision-making networks and investor circles. This lack of 
access to influential mentors and advisors can limit their ability to secure introduc-
tions to potential investors or venture capitalists (Welsh et al., 2018).
Women entrepreneurs are more likely to start businesses in industries that are less 
traditionally attractive to investors (such as health, education, and consumer goods). 
These sectors may require more gradual growth, making them less appealing to in-
vestors who are looking for high returns in a short time frame. On the other hand, 
men are more likely to start tech-oriented companies, which tend to attract more 
venture capital. Women often have less access to personal wealth or assets, which 
are commonly used as collateral for loans. This issue is compounded by the fact that 
women tend to face greater challenges in acquiring capital or land, particularly in 
certain parts of the world or in more patriarchal societies. Women entrepreneurs of-
ten have to work harder to prove their competence and business acumen. Cultural 
stereotypes about women’s roles in business and society can result in additional scru-
tiny and higher expectations for female entrepreneurs, who may need to demonstrate 
exceptional capability to overcome these biases. Societal expectations of women often 
place pressure on them to fulfill traditional roles as caregivers, which can lead to con-
flicts between personal life and business commitments (Yousafzai et al., 2015).

3. Networking and Mentorship

Networking and mentorship are crucial components of success for women entrepre-
neurs. In the dynamic world of business, having access to supportive networks and 
mentors can provide guidance, resources, and opportunities that make all the dif-
ference in growing a business. By connecting with other entrepreneurs, businesses, 
and professionals, women can find new opportunities for collaboration that can help 
grow their businesses. Networking events allow women to exchange insights, learn 
from each other’s experiences, and stay informed about industry trends, challenges, 
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and best practices. Networking gives entrepreneurs the chance to meet investors, 
suppliers, and potential customers. This access can be pivotal in obtaining funding, 
scaling operations, or expanding a customer base (Strawser et al., 2021).
Mentorship is a powerful tool for personal and professional development. For wom-
en entrepreneurs, mentorship provides guidance, support, and advice from someone 
with more experience who can help them navigate the challenges of building and 
scaling a business. A mentor with experience in entrepreneurship or a specific indus-
try can offer invaluable advice on strategic decision-making, managing growth, and 
overcoming obstacles. They can act as a sounding board for new ideas and help with 
problem-solving.

4. Legal and Institutional Barriers

Women entrepreneurs often face a range of legal and institutional barriers that can 
impede their ability to start and grow businesses. These barriers can vary widely de-
pending on the country, sector, and specific context in which the entrepreneur oper-
ates, but they tend to be rooted in historical, cultural, and structural inequalities that 
disproportionately affect women. 
In some countries, laws still exist that explicitly limit women’s ability to own prop-
erty, enter into contracts, or inherit wealth. Such laws restrict women’s economic 
freedom and access to resources essential for entrepreneurship.
In many places, women are not legally allowed to own land or property in their 
name, which limits their ability to use assets as collateral for loans.
Women entrepreneurs often face challenges in securing financing for their business-
es. Financial institutions and investors may exhibit gender bias in lending practices, 
with women receiving fewer loans or less favorable terms compared to their male 
counterparts (Isaga, 2019; Shastri et al., 2019; Sahu et al., 2021).

5.	 Cultural and Societal Expectations of Women Entrepreneurs 

In some cultures, women are expected to prioritize family over career, which can be a 
significant barrier to entrepreneurship. These societal norms can discourage women 
from pursuing business ventures or put pressure on them to limit their business am-
bitions. In certain cultures, or communities, women who succeed in business may 
face stigma or backlash for stepping outside of traditional gender roles (Kiri, 2023). 
This can result in isolation, criticism, or even business sabotage from community 
members. Traditional gender roles still define women primarily as caregivers and 
homemakers. These roles can create barriers to entrepreneurship, as women are often 
expected to prioritize family responsibilities over career ambitions. For women look-
ing to start or grow businesses, this can lead to (Cardella et al., 2020):
•	 Limited Time for Business Activities: Societal expectations may make it difficult for 

women to devote the necessary time and energy to their businesses, particularly 
when they are also expected to fulfill caregiving and household roles.
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•	 Perceived Lack of Commitment: Women may face skepticism or criticism if they pur-
sue entrepreneurial ventures, with others questioning their commitment due to 
their family responsibilities.

Women entrepreneurs often have to contend with gender-based stereotypes that im-
pact how they are perceived as business owners. These stereotypes can be both inter-
nalized and external, and include (Zupic & Carter, 2015):
•	 Underestimation of Capabilities: Women may be viewed as less competent or less au-

thoritative in business settings, leading to challenges in securing funding, build-
ing networks, or negotiating deals.

•	 Emotional Bias: Women may be criticized for being “too emotional” or “too nurtur-
ing” in business, which can sometimes undermine their credibility or leadership 
effectiveness in male-dominated industries.

•	 Expectations of “Soft” Industries: There may be cultural expectations that women 
should focus on industries traditionally associated with femininity, such as fash-
ion, beauty, or healthcare, while facing resistance or discrimination in male-dom-
inated sectors like technology or engineering.

6.	 Impact of empowering women entrepreneurs

Empowering women entrepreneurs has a profound impact on individuals, commu-
nities, economies, and societies as a whole. When women are provided with the re-
sources, opportunities, and support to start and grow businesses, they contribute 
not only to their own economic wellbeing but also to broader societal advancements. 
When women are empowered to start and scale businesses, they contribute to the 
overall productivity of an economy. This is especially true in emerging markets where 
women-owned businesses can create new industries and innovations (Shonhe, 2020).
Women entrepreneurs often create jobs not just for themselves, but also for others. 
According to studies, women-led businesses are often more community-focused and 
can lead to sustainable job creation that benefits local economies. Women’s busi-
nesses tend to thrive in different sectors compared to those dominated by men, such 
as healthcare, education, retail, and services. This diversification helps build a more 
resilient economy. When women become entrepreneurs, they challenge traditional 
gender roles and norms. This helps to break down stereotypes and cultural barriers, 
proving that women can succeed in fields traditionally dominated by men. Female 
entrepreneurs tend to be advocates for social change, particularly in advancing gen-
der equality, education, and healthcare. Their leadership roles help elevate the voice 
and influence of women in other sectors. Women reinvest a significant portion of 
their earnings into their families, which has a direct impact on improving the wellbe-
ing of children and other dependents. Women-led businesses are often more focused 
on community-driven initiatives, which helps improve access to education, health-
care, and other essential services. In this sense, female entrepreneurs serve as role 
models for younger generations, demonstrating that success in business is attainable 
regardless of gender. This encourages more girls and women to pursue education, 
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leadership, and entrepreneurial endeavors (Henry et al., 2016).
Women often bring unique perspectives and solutions to business problems, particu-
larly in addressing unmet needs in underserved markets. Women’s entrepreneurial 
ventures are often geared toward improving the quality of life for individuals and 
communities, and can drive innovation in sectors like health, education, and clean 
energy. Female entrepreneurs may also be more likely to create products and ser-
vices that are inclusive of diverse populations, considering issues like gender, race, 
and accessibility (Stasa and Dedej, 2023). Women who own businesses often achieve 
greater financial independence, which can lead to improved social standing and de-
cision-making power within their households and communities. Financial indepen-
dence also leads to better personal and family stability. Women-led businesses create 
wealth not only for the women themselves but also for their communities, employ-
ees, and stakeholders. As more women build successful businesses, wealth is distrib-
uted more equitably, helping to close gender wealth gaps. Women entrepreneurs 
often prioritize sustainability, especially in the context of environmental and social 
impact. Many women entrepreneurs are involved in initiatives aimed at reducing en-
vironmental harm or improving societal conditions, such as social enterprises, green 
businesses, and fair-trade models. Women’s businesses are frequently community-
oriented, and many women entrepreneurs invest in initiatives that empower other 
women, support local businesses, and promote social justice. Empowering women 
in entrepreneurship fosters a more competitive and inclusive business environment, 
challenging traditional, often male-dominated, structures. As more women enter 
the entrepreneurial space, it gradually leads to changes in business practices and 
policies that accommodate diversity. Female entrepreneurs are increasingly creating 
networks to support each other through mentorship, funding, and collaborations. 
These networks also help to improve women’s access to capital and resources that 
were traditionally more difficult for them to obtain. In many developing countries, 
women entrepreneurs have become catalysts for local development (Chhabra et al., 
2020). By starting businesses, they drive local economic activity, increase access to 
goods and services, and help to reduce poverty. Women’s entrepreneurial ventures 
can thus play a key role in achieving the United Nations’ Sustainable Development 
Goals (SDGs), especially in areas related to gender equality, economic growth, and 
poverty reduction.
As women increasingly become entrepreneurs globally, cross-cultural collaborations 
and exchanges flourish, creating a platform for ideas and innovation to transcend 
borders and benefit broader societal progress.

7.	 Conclusion

Despite the challenges, women entrepreneurs continue to contribute significantly 
to the global economy and are driving innovation, job creation, and social change. 
Addressing the barriers they face, requires a collective effort, involving the private 
sector, governments, and civil society, to create a more inclusive and equitable envi-
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ronment for women in business. As gender equality in entrepreneurship continues to 
improve, more women will have the opportunity to thrive and lead the way toward 
economic growth and social development.
Empowering women entrepreneurs is not only a matter of social justice but also an 
economic imperative. While women face unique challenges—ranging from access to 
capital and networks to societal and cultural barriers—their potential to drive inno-
vation, create jobs, and contribute to economic growth is undeniable. By addressing 
these challenges with targeted strategies, such as improving access to finance, foster-
ing mentorship opportunities, advocating for policy reforms, and creating inclusive 
ecosystems, we can level the playing field and unlock the full potential of women 
entrepreneurs.
The impact of empowering women in entrepreneurship extends far beyond the indi-
vidual. It has a ripple effect on communities, societies, and economies. As women-led 
businesses grow, they tend to reinvest in their families and communities, fostering a 
cycle of wealth, education, and social development. Moreover, women entrepreneurs 
often bring new perspectives, leading to more diverse and innovative solutions to 
global challenges.
In conclusion, the empowerment of women entrepreneurs is crucial for building a 
more inclusive and sustainable future. It requires a concerted effort from govern-
ments, the private sector, and civil society to dismantle the barriers that limit wom-
en’s entrepreneurial potential and to provide the tools and opportunities they need 
to succeed. By doing so, we not only uplift individual women but also create a more 
resilient and dynamic global economy.
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